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Kevin Cole
Investor Relations

Mauricio Gutierrez — Platform & Strategy
President and Chief Executive Officer

Elizabeth Killinger — Home
Executive Vice President, NRG Retail

Robert J. Gaudette — Business
Senior Vice President, NRG Business

Christopher Moser — Supply

Executive Vice President, Operations

Mauricio Gutierrez — Finance & Closing Remarks
President and Chief Executive Officer

Q&A

9:00 a.m. ET

9:05a.m. ET

9:35a.m. ET

9:55a.m. ET

10:10 a.m. ET

10:25a.m. ET

10:30 a.m. - 11:15a.m. ET



SAFE HARBOR

Forward-Looking Statements

In addition to historical information, the information presented in this presentation includes forward-looking statements within the meaning of Section 27A of the Securities Act of 1933
and Section 21E of the Exchange Act. These statements involve estimates, expectations, projections, goals, assumptions, known and unknown risks and uncertainties and can
typically be identified by terminology such as “may,” “should,” “could,” “objective,” “projection,” “forecast,” “goal,” “guidance,” “outlook,” “expect,” “intend,” “seek,” “plan,” “think,”
“anticipate,” “estimate,” “predict,” “target,” “potential” or “continue” or the negative of these terms or other comparable terminology. Such forward-looking statements include, but are
not limited to, statements about the Company’s future revenues, income, indebtedness, capital structure, plans, expectations, objectives, projected financial performance and/or
business results and other future events, and views of economic and market conditions.

Although NRG believes that its expectations are reasonable, it can give no assurance that these expectations will prove to be correct, and actual results may vary materially. Factors
that could cause actual results to differ materially from those contemplated herein include, among others, the potential impact of COVID-19 or any other pandemic on the Company’s
operations, financial position, risk exposure and liquidity, general economic conditions, hazards customary in the power industry, weather conditions and extreme weather events,
competition in wholesale power markets, the volatility of energy and fuel prices, failure of customers or counterparties to perform under contracts, changes in the wholesale power
markets, changes in government or market regulations, the condition of capital markets generally, our ability to access capital markets, cyberterrorism and inadequate cybersecurity,
unanticipated outages at our generation facilities, adverse results in current and future litigation, failure to identify, execute or successfully implement acquisitions, repowerings or
asset sales, our ability to implement value enhancing improvements to plant operations and companywide processes, our ability to achieve our net debt targets,our ability to maintain
investment grade credit metrics, our ability to proceed with projects under development or the inability to complete the construction of such projects on schedule or within budget, the
inability to maintain or create successful partnering relationships, our ability to operate our business efficiently, our ability to retain retail customers, our ability to realize value through
our commercial operations strategy, the ability to successfully integrate businesses of acquired companies, including Direct Energy, our ability to realize anticipated benefits of
transactions (including expected cost savings and other synergies) or the risk that anticipated benefits may take longer to realize than expected, and our ability to execute our Capital
Allocation Plan. Achieving investment grade credit metrics is not a indication of or guarantee that the Company will receive investment grade credit ratings. Debt and share
repurchases may be made from time to time subject to market conditions and other factors, including as permitted by United States securities laws. Furthermore, any common stock
dividend is subject to available capital and market conditions.

NRG undertakes no obligation to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise, except as required by law. The
adjusted EBITDA and free cash flow guidance are estimates as of June 17, 2021. These estimates are based on assumptions the company believed to be reasonable as of that
date. NRG disclaims any current intention to update such guidance, except as required by law. The foregoing review of factors that could cause NRG’s actual results to differ
materially from those contemplated in the forward-looking statements included in this presentation should be considered in connection with information regarding risks and
uncertainties that may affect NRG's future results included in NRG's filings with the Securities and Exchange Commission at www.sec.gov.

NRG and the plus signs are registered servicemarks of NRG Energy, Inc. NRG is a registered trademark of NRG Energy, Inc. © 2021 NRG Energy, Inc. All rights reserved.
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NRG: A CONSUMER SERVICE COMPANY

MAURICIO GUTIERREZ
President & Chief Executive Officer
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A CONSUMER SERVICE COMPANY

2018 Investor Day

Transition from IPP to Customer-Focused Model
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1Excludes small business customers; 2 See slide 60 for details
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2021 Investor Day

A Consumer Company Focused on Enhancing Customer Value
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- Alberta &
M Electricity Ontario

M Natural Gas
Dual Fuel
(electricity plus natural gas)
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*Home Services
across all states

~6 MM 150k 14 GW

HOME BUSINESS GENERATION
CUSTOMERS CUSTOMERS!? CAPACITY?
(el
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LOOKBACK ON OUR PROGRESS

Cost Savings

Asset Sales &

Acquisitions

Balance Sheet
Strengthening

Objective
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2018 Analyst Day Roadmap

- Stabilize

(2015-2016)

E  $539 MM Cost Reduction
(forNRG)

$550 MM Conventional Asset
Sales
Exited eVgo, Home Solar

Reduced Debt by $1.3 Bn
Extended $6 Bn Near-Term
Maturities

B &

Stop Growth Cycle: Focus on
Strengthening the Business

M COMPLETE

n Right-Size

EE

(2017-2020)

$590 MM Recurring, EBITDA-
Accretive Savings

$215 MM EBITDA-Margin
Enhancement

$50 MM FCFbG-Accretive
Maintenance Capex Savings

$3.2 Bn Asset Sales
GenOn Resolution

3.0x Net Debt/ Adj. EBITDA by
YE™
Reduoed Debt by $8 Bn

Develop and Execute
Transformation Plan

M COMPLETE
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B &

H Redefine

(2019-2021)

Announced $300 MM Recurring,
EBITDA-Accretive Savings

$3.6 Bn Direct Energy Acquisition
$326 MM Stream Acquisition
$210 MM Xoom Acquisition

$1.0 Bn Non-core Asset Sales

Introduced Capital Allocation Principles
Increased Dividend from $0.12 to $1.20
Per Share (2020); 7-9% Growth Target
Target Investment Grade Credit Metrics

Build Custormer Focused Platform

M COMPLETE

Enhance
(2021+)

O Direct Energy Integration.
$300 MM Recurring,
EBITDA-Accretive Savings

O Portfolio Optimization /
Capital-Light Strategy

O Enhance Customer Lifetime
Value through Growth &
Secondary Products

O Decarbonize Portfolio

O Strong Balance Sheet

Optimize Value in Customer Network

O INFOCuUS




SUSTAINABLE FRAMEWORK

Safety & Financial @
Well-Being Discipline

The Path to 1.5°C

Purpose Deepening our decarbonization

commitment. Aligned with science

Environmental Business Strategy Diversity, Equity to limit global warming to 1.5°C
Stewardship % & Inclusion
Values Sustainability ¢ g
50% net-zero
carbon emissions carbon emissions
reduction by 20251 by 2050
Strong Community
Governance Engagement

12014 baseline
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COMPELLING VALUE PROPOSITION

.. FCFbG Per Share? Dividend Per Share
Visible 15-20% Free Cash Flow before

Growth per Share Annual Growth Rate

Strong 7-9% Dividend per Share 2015 2020 2025 2015 2020 2025
Pro Forma Pro Forma
Annual Growth Rate

Strong Balance Sheet and Commitment Net Debt /Ad). EBITDA U.S. COze Emissions (micoe?)
to Investment Grade metrics

Best-in-Class Sustainability Platform
2015 2020 2025 2014 2020
Pro Forma

_____________

1 See slide 69 for details; 2 Million metric tons of carbon dioxide equivalent; 3 NRG’s goal is to reduce its total Scope 1, 2 (purchased electricity), and 3 (employee business travel) CO,e emissions by 50% by 2025, from the
current 2014 baseline, and achieve ‘net-zero’ emissions by 2050
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KEY TAKEAWAYS
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Advantaged Consumer Platform

Uniquely Positioned to Capitalize on
Significant Growth Opportunity

Underpinned by Financial Flexibility
to Grow Free Cash Flow Per Share
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UNPARALLELED PORTFOLIO

6 MM Customers!

Across a Unique Portfolio of Energy and Home Solutions

(i
@/ Power Services

»
:ﬁ}/ Power ( Natural Gas
= 4J

¢ #1 Residential Retail Power « #3 Residential Retail Gas ¢ Leader in Portable Power
Provider Provider Stations
* #2 C&I Power Provider * Top 10 Gas Retailer to Business + #3 Demand Response company

\l; | Home Services

Top 10 provider of home
warranties

Leading Installer of Residential

« Serving all Competitive States Customers New Construction HVAC
. » Serving all US States + Canada
nrg’ B cg, refiant BRI nrg ERfen. B = () | GoAL
nrg 53 Airtron
@\Stream DISCOUNT XOOIWH LU §\Stream xooenergy
4.7 MM 800k 750k 300k
CUSTOMERS +200k CUSTOMERS GOAL ZERO CUSTOMERS
DUAL FUEL UNIT SALES
CUSTOMERS

1 Home & small business customers; sum of Power, Natural Gas, Dual Fuel and Home Services customers; excludes Goal Zero
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UNIQUE OPERATING PLATFORM

} Data, Analytics & Insights }
Supply Optimization Support Sales Experience
Self-supply capability Best-in-class High-capacity billing Leader in customer Focus on digital
at scale, including commercial expertise and invoicing engine acquisition with engagement and
plant operations, (trading, origination that supports 6 MM multiple brands customer feedback
asset management and risk management) customer relationships across multiple tools drive innovation
and development that create unique channels and customer
K value opportunities experience /
SCALABLE | ADVANTAGED
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PROVEN PERFORMANCE

Recurrin ome Custo ted EBITDA

Results

2017 2018 2019 2020 NRG + DE 2017 2018 2019 2020 NRG + DE

nrg reliant'f,' == Direct m e ain

an NRG company Energg Energy”

g

5
3 A

Highest Customer 2252 | rating -
Satisfaction among ’
L residential Retail FORE :
ReC O g n I t I O n Electric Providers
Houston Business  #1 in ForeSee Best of the Best WINNER
GO gle Journal Innovation Experience Index Electricity Company
Reviews Award study for Utilities in Houston
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NRG IS A UNIQUE

CONSUMER SERVICES COMPANY

Power Services Avg.! Home Services Avg.t

i . i
i nr s | sunrun SUNPOWER . oS
i gw i sunnowvag' GENERAC TERMINIX Frontdo()r
! i
i i
# of Home Customers ! 6 MM? i 340k 3 MM
! i
I i
Retention Rate i 75-80%* i NA 77%
1 1
T i
. Market Opportunity ! Core 40 MM5 + i 6 6
(# of Homes) i Rest of Market 37 MM i 7TMM 7M™
1 1
! i
EBITDA Margin’ ; ~20% i ~20% ~20%
1 1
1 1
= !
EBITDA Multiple i ~6X ! ~35x ~20x
1 1
! i
- i :
Current Dividend / ; $1.30/7-9% | $0.00 / 0% $0.33/ 7%

Dividend Growth

1 Statistics represent averages for representative companies based on publicly available information; 22020 pro forma including Direct Energy; 2 Only North Americas customers for HomeServe used in HomeServices average; 4 Annual
retention rate is the percentage of Home customers retained after one year; reflects the value we create for Home customers through our North American, multi-brand, multi-channel, multi-product advantaged platform; 5 Represents
number of eligible customers in current NRG electric and natural gas territories; ® Based on the U.S. Census 2019 American Community Survey data on detached, occupied single-family housing units; 7 EBITDA Margin is Adjusted
EBITDA / Revenues associated with Home customers; See slide 84 for details
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STRATEGY & GROWTH
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CUSTOMER TRENDS INFORMING OUR STRATEGY

Electrification

@\E

Digitally-Enabled Solutions

412 Smart Home Technologies

% Home Experience

# | Clean & Resilient Energy
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Increasing use of electricity to power elements of everyday life:
mobility devices, electric vehicles

A seamless digital experience is expected for most product/service
interactions

Devices in the home are expected to connect and interact with
homeowners

Customers prefer experiences to single products

Focus on cleaner and more resilient energy solutions, particularly at
the home level



WHAT WE'VE HEARD FROM CUSTOMERS

When it
comes to 600 OO 6 0 600 OO
, Yo 70% 5% Y0 50%
consumers
home and Have considered are open to Demand spend significant mindshare have considered purchasing aged 25-34 are willing to
energy, they purchasing solar panels and Response products to save on home maintenance home warranties pay a significant premium
want more: residential batteries® money/reduce for a partner to bring peace
environmental footprint of mind to their home
Consumers increasingly want products and services that are They have confidence in NRG’s ability to meet their needs

SI m ple dlgltal + NRG energy and home solutions preferred over pure-play providers?®

« Perceived as reliable, customer focused, technologically advanced,

prOVIde peace of mind and environmentally conscious (key energy purchasing criteria)

data-driven
transparent * Leading Net Promoter Score among REPs, utilities, and many service
: . ] providers
customized integrated with
the home « Perceived as higher quality, more reliable, and easier to work with

than leading home protection and services companies

1 Among NRG Promoters in 9 categories; Source: Consumer interviews and surveys, fall 2020-spring 2021; Sample size 4,600
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EVOLVING WITH THE HOME

<§/ &)

Electricity &
Natural Gas
Service n
[ 4]
Home Backup
Protection Generation &
Products \ cC / Energy Storage

ooo | GG—:O"

Home EV Charging
Energy
Management

e

HVAC Installation
& Maintenance
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NRG Evolution

Best-in-Class
Integrated
Energy Retailer

Trusted Home
Partner for
Integrated Power
Services

Quality
Provider of
High-Value
Home Services




STRATEGIC PRIORITIES ROADMAP

Optimize Core Grow from Core Return Capital
2021-2022+ 2022-2025 2021-2025
* Direct Energy » Residential Power Services » Share Repurchases

Integration/Synergies + Residential Home Services « Dividends

» Capital-Light, Decarbonized
Supply

* Power and Natural Gas Retail
Expansion
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OPTIMIZE CORE -

1. Integrate Direct Energy

WM Direct
WA Energy.

Achieve $300 MM
Cost Synergies

STRATEGIC ACTIONS

2. Portfolio Optimization

o
« Power Plant o

- Streamline & Decarbonize Asset Portfolio
- Expand Capital-Light PPA Strategy

1 Customers residing in markets where both competitive electric & natural gas are available; excludes Canada

Highlights | Platform | Strategy | Home | Business | Supply | Financial

3. Power and Natural Gas

NRG U.S. Existing Home Customers!?

Dual Fuel

. .6 MM

Opportunity  1=---- |

1 1

1 1

1.4 MM,

1 1

1 1

1 1

200k i

Electric Only Natural Gas Only Dual Fuel
Customers Customers Customers




GROW FROM CORE - SECONDARY PRODUCTS
AND SERVICES

Power Services Home Services

Integrated home power solutions that meets customer Delivering home peace of mind through a superior
needs with customized solutions customer experience
Retail Electricity Home Warranty

C
Batter
Storagg Solar & HVAC Provider
& Back-up Renewables == Network
o
Demand Electric
Response Vehicles

Concierge Home Protection
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GROW FROM CORE - STRATEGIC OPTION

Evaluating Criteria — Adjacent Markets Driving Value To and From the Core
M Leverage NRG Core Capabilities Value Expansion Value Durability
» Leverage Operating Platform » Better Economics
M Reflect Real Customer Demands and « Cost and Revenue Synergies - Better Experience
Preferences » Multiple Touchpoints + Stronger Relationship
M  Strong Markets with Growth and/or | everane
Innovation Potential matmr%] Better
Offer

Multi-Product Value
& siness
Business o 9 &, Businesses
RN @/ %5 S

Better
Experience

M  Ability for NRG to Create Differentiated
Offering

M Create Sustainable Value
Ecosystem

Stronger
Relationship
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LEVERAGING EXISTING PLATFORM TO

DRIVE GROWTH

Significant Value Potential in NRG’s Large-Scale Existing Customer Network and Geographic Markets

EBITDA Scenario Analysis

Eligible Customer Potential in Core NRG States! (MM Customers)

NRG Network Total Market
Il current NRG Customers NRG Customer Network: Eligible or Switched? Remaining in Core States® (+5% adoption) (+1% adoption)
switched non-switched
Rt Retail " 24 20 NA +$115 MM
Electricity

( ) Retail [} o %0 . +$10 MM +$55 MM

1}/ Natural Gas (dual fuel opp only)
4 | Power Services5 | 2 20 22 +$65 MM +$165 MM
%"/’3 Home Services 4 26 30 +$65 MM +$90 MM

1Includes customers in 14 NRG core retail power states for Retail Power, Power Services and Home Services; includes competitive gas states for Natural Gas; 2 Switched customer counts refer to the number of customers in competitive
power or gas states that choose competitive power or gas; eligible customer counts based on U.S. Census 2019 American Community Survey ratio of detached, occupied single-family housing units as percent of total; Power Services
uses solar as a proxy — single family home count adjusted down by average share of rooftop solar eligibility; 3 Remaining power and gas reflects non-switched customers in competitive states; Remaining counts for Power Services and
Home Services reflect eligible (single-family or solar-ready) homes in NRG core geographies that are not currently part of NRG’s customer network ; 4 Includes dual fuel customers; 5 Excludes Goal Zero
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HOME OPPORTUNITY 2025

2021

Customers 6 MM 7 MM e Optimize Core: Expand core power and natural gas sales;
foundation for potential future integrated solutions (multi-product)

. a ﬂ e Grow From Core: Focus on integrated solution sales
Customer Mix

within core states and customer network; increase share of
Single Product higher value customers
Il integrated Products

Avg. EBITDA $3001 $360 EBITDA/Customer Average Value Impact:
per Customer + ~$250/customer: Single Products
Plus:

*  $150-$200/customer: Dual Fuel (+5% Retention)
Annual

) 75-80% >80% + $700-$800/customer: Power Services (+TBD Retention)
Retention Rate

*  $250-$350/customer: Home Services (+5% Retention)

+$720 MM Incremental EBITDA
(~$200 MM Direct Energy Run Rate? + $520 MM Growth)

EBITDA growth Implies ~$2 Bn of Capital Allocation

1 See slide 84 for details; 2Home portion of Direct Energy run-rate; see slide 85 for details
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REIMAGINING A BETTER CUSTOMER EXPERIENCE nrgl

— The NRG Difference [

(o8 Our Advantaged Platform... ...Creates Unmatched
;: - High-Capacity Customer Operations Value
Better Solutions Robust Data & Insights Innovation
Unique Asset Composition Trust
Leading Sales & Marketing Engine Personalization
Sector Expertise & Reputation Efficiency

@
Better Partner i
A Better Customer Experience
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nrg.

HOME OVERVIEW

ELIZABETH KILLINGER
Executive Vice President, NRG Home

INVESTOR DAY 2021



KEY TAKEAWAYS

-

27 | Investor Day 2021

Highlights | Platform | Strategy | Home | Business | Supply | Financial

Leading North American Home energy
and Services Platform

Creating Customer Value Through
Innovation and Personalization

Uniquely Positioned for Growth in
Power, Natural Gas, and Home Services



NRG HOME OVERVIEW

Top 5 Competitive U.S. Top 5 Competitive U.S.
Residential Electricity Residential Natural Gas
Customers Customers
Alberta &
Ontario
M Electricity
M Natural Gas
Dual Fuel ; I
(electricity plus natural gas)
“Home Services NRG Vistra NextEra Const. Just IGS Const. NRG Gexa Just
across all states
Home Footprint Competitive Residential Market Share?
~6 million customers #1 in US Electric — 27% Share #3 in Canada Electric — 14% Share
Electricity Customers in 16 states/provinces/DC #1 in Texas Electric — 42% Share ~ #3 in Natural Gas — 8% Share
Natural Gas Customers in 15 states/provinces #1 in East Electric — 17% Share

#6 in Home Warranties — 3% Share
1 Share based on customers who have made a choice in states where NRG is active
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HOW WE DO IT - UNIQUE OPERATING PLATFORM nrg.

/ } Data, Analytics & Insights }

Support Experience
High-capacity billing Leader in customer Focus on digital
and invoicing engine acquisition with engagement and
that supports 6 MM multiple brands customer feedback
customer relationships across multiple tools drive innovation
channels and customer
& experience /

SCALABLE | ADVANTAGED
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22 HOW WE DO IT - SUPPORT

We calculate almost
nll 6 million bills every month

We process about

E 700 payments every hour
i g C‘g.) and have "‘5,000 partner payment :

locations

We handle almost

400 million transactions per day
$ and our analytics engines are processing
over 134 terabytes ofdata

]
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s D
nil

Billing

Transaction
Processing

Regulatory &
Compliance

Payment

Collections :
Processing

o O

Market Electronic

Data Interface FIocurement

Data Lake

IT Operations Management

For 21 states/provinces
across electricity & gas



4> HOW WE DO IT - SALES

We have

((@)> 500 million mareng

impressions per MonNth

@ we have ~80% renewals

: We close a Sale
| every 22 seconds

over 12 months

]
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« Call
« Direct
¢ Online

* Retail

* In Home
* In Transit
« Digital

» Destinations I

SALES

« Call
» Chat
« Digital

» Energy Consultants

RETENTION



HOW WE DO IT - EXPERIENCE

We handle over

600,000

chats and emails 2N nual Iy

Over

500,000 active users

of our apps

We have

5-star ratings on our apps
and digital experience

We receive direct feedback from over

1,200 customers every day

]
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ONLINE

PROACTIVE
COMMUNICATIONS

Consumers
COMMUNITY

CONTACT
CENTER



HOW WE DO IT - EXPERIENCE

Net Promoter Score — a simple calculation

How likely is it you would recommend us to a friend?
~oanp [@]

© O ©

Promoters Passives Detractors
@ 00 - @ 0/ = Net Promoter® Score (NPS)®
NPS Score

NRG’s Home flagship brands (at
1
4510 70 leader levels of other industries)

INRG Home values reflect actual YTD 2021 NPS scores
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Industry

NPS Leaders by Industry

Leader 50 Leader's NPS

Airlines

Auto Insurance

Banking

Brokerage & Investments
Cable & Satellite TV Service
Cell Phone Service

Computers & Tablets

Credit Cards

Department & Specialty Stores

Drug Stores & Pharmacies

Alaska - @
Usaa ]
USAA - 9
Vanguard .
ATETTV - @]
Cricket Wireless |
Apple - .

USAA o
Costco - —@

Amazon Pharmacy .

Grocery & Sup kets
Health Insurance

Home & Contents Insurance
Hotels

Internet Service

Life Insurance

Online Entertainment
Online Shopping
Rideshare & Food Delivery
Shipping Services
Smartphones

Software & Apps

Travel Websites

¢ - @
Kaiser Permanente .
USAA a - @
Ritz Carlton @
AT&T Fiber @
USAA )
Apple Music 1 @
Costco .
Lyft - @
DHL o
Samsung - .
FlipBoard ®

AirBnB L .I

Source: NICE Satmetrix, U.S. Consumer 2021 Net Promoter Benchmarks



Q HOW WE DO IT L
EXPERIENCE nrg.
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INNOVATION &
PERSONALIZATION
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MEET OUR CUSTOMERS

Jessica
33-year-old 28-year-old single
single doctor in mom & teacher in
Texas Texas
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Roger

40-year-old husband &
father in Pennsylvania,
entrepreneur
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OUR CUSTOMERS

PERSONALIZED CUSTOMER OFFERS

@ Kristyn

Sustainability

Relationship Price
Innovation Community
Service Reputation
m Green
" Mountain

Energy-

Go Local Solar Plan
App User, Sun Club, TX Driver

@5 Jessica
Cs

Sustainability

Relationship Price
Innovation Community
Service eputation

reliant.

an NRG company

Truly Free Weekends Plan
Make It Solar, Degrees of Difference
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@ Roger

Sustainability

Relationship Price
Innovation Community
Service Reputation

XOOINN

energy,

Sure Lock 24 Plan
Electricity & Gas



INDUSTRY LEADING DATA MINING CAPABILITIES nr

CUSTOMER DATA

billing &
payments

demographics energy usage

Al & ANALYTICS TOOLS

(Operated by a team of data scientists)

other data e—_ weather
ket interaction
marke history
SElIEE product
relationshi L
b history

experience
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ACTIONABLE INSIGHTS




OUR ADVANTAGED APPROACH TO INNOVATION

INCUBATION ZONE

@J Customers

}\\ Data Mining

N Other Data
Nacrr,

Feedback

Insights

Market
Information

& Trends
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i\Ojg@} Product Enhancements ({_P/ (4) @4 @
o © A

Product Power, Gas &
Innovation Services
New Ideas Business-ready Capabilities
Incubation
Zone

Ring-fenced “Intrapreneurs”



POSITIONED
FOR GROWTH
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GROW FROM THE CORE

PORTFOLIO OPTIONALITY

Power Services

Integrated home power solutions that meet
customer needs with customized solutions

Retail Electricity

Battery
Storage &
Back-up

Solar &
Renewables
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Natural Gas Services

Expansion of home natural gas services that
increases efficiency and adds value for customers

Retail Gas

Demand
Response

Whole Home
Back-up

Convert-to-Gas
Install
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Home Services

Delivering home peace of mind through a superior
customer experience

Home Warranty

Provider
Network

Home
Protection

Concierge



POWER SERVICES

The consumption of our core product is growing

Retail Electricity

ERCOT Load Growth Projection! (TWh) US EV Adoption Forecast? (vehicles)
Battery
Storage & Solar &
Back-up Renewables
29% CAGR
2% CAGR
Demand Electric
Response Vehicles
2021 2023 2025 2027 2029 2021 2023 2025 2027 2029

1 ERCOT System Planning; Long-Term Hourly Peak Demand and Energy Forecast; Jan 8, 2021; 2 Source: EVadoption©
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POWER SERVICES

Battery
Storage &
Back-up

Demand
Response
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Retail Electricity

Solar &
Renewables

Electric
\Vehicles
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POWER SERVICES (CONTINUED)

Customer needs for associated power products
and services are expanding

Retail Electricity

US Resi Solar PV Installed Capacity? US Resi Battery Storage? (GW)
(Mwdc)

Battery
Storage & Solar & 14% CAGR 41% CAGR

Back-up Renewables

2021 2023 2025 2027 2029 2021 2023 2025 2027 2029

Demand Elec_trlc

Response Vehicles When we bring these additional services to customers,

we create value for the customer and value for NRG by
deepening the relationship with services they value and
extending their tenure

1Wood Mackenzie and SEIA's U.S. Solar Market Insight; 2 Wood Mackenzie Power & Renewables; Global Energy Storage Outlook 1H 2021
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POWER SERVICES (CONTINUED)

Done & nest.com aA ¢

Retail Electricity NRG offers seamless By —

events and energy-saving tools M nest
- enu

ability for residential (teommore - |

Battery customers to participate in s reliant’
Storage & SOIar & Weekly Usage AutoPay 2 i
Back-up Renewables demand response Be entered to win a

. o B free year of electricity
through our retail app - — + get a $25 bill credit

1 @ @ Reliant will give you a $25 bill credit for
Co n n eCtI n g a S m art Nest Thermostat. Nest Thermastat signing up for the Degrees of Difference with
smart thermostats program, powered by
oo sebto Coolsat = Nest thermostats and Rush Hour Rewards.
thermostat from brands o e Ao i 1,
le iy Gorge automatically be entered for a chance to win
ayear of free electricity on a Reliant

Demand EleC-t”C ||ke Google Nest’ electricity plan, up to $5,000. Simply sign up
Response Vehicles & E to allow your Google Nest thermostat to
, " automatically adjust during periods of high
Honeywe” Home and Degrees of Difference Average Billing demand — known as energy rush hours. Rest
’ assured you'll be notified before your
thermostat changes and you can adjust the
temperature at any time so you're always

Emerson Sensi :
& i I @ =

Home Bill Usage Offers Accaunt

®
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NATURAL GAS SERVICES

NRG is already a top-3

-+

. nrg
Retail Gas p I ayer In the U ) S # 3120 SHERMAN DR # 3120 SHERMAN DR
competitive residential Blectricty Netura Gas
natu ral gaS market Natural Gas Usage Electricity Usage

Demand Whole Home < LA106 et > < 3,807.8 kh >
Response Back-up A o
Dual fuel penetration will
increase as we optimize
our offerings at the point _
of sale -
The NRG app provides ' _ o s

Convert-to-Gas
Install

dual fuel customers an

We receive your data once amonth from your utility company.
Usage datawill be shown once the billis generated for that month.

integrated experience @ & @ 9 O

Home Rewards Offers Account.
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NATURAL GAS SERVICES (CONTINUED)

We are leveraging analytics to identify customers eligible for
natural gas, and targeting likely prospects based on their market,
Retail Gas usage, time of year, and other p